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Dear User,

This manual describes the visual profile of Mission Alliance.

Here you will find guidelines for correct use of the logo, font, colors and images.

In addition, you will find descriptions of templates for visual communication on screen,
paper and other surfaces. All logos and templates are available as digital files. You can
find an overview of the files on the respective pages of the document.

The purpose of our visual profile is to ensure that Mission Alliance appears as
recognizable as possible. Thereby demonstrating our professionalism to people and
institutions we interact with. Mission Alliance country offices may order materials and
create content on their own accord, using this manual as a guide. Please share sketches
or pictures of local designs and materials with the marketing department at HQ in
Norway for information and inspiration across the organization.

Thank you for taking the time to read the Brand Identity Manual.

Updated on 26.03.2020 d‘ MiSSion Allia nce
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Mission Alliance’s good name and reputation
are an important success factor in a tough
market. Our name and reputation are part of
our identity and should help our audiences
distinguish us from our competitors. Identity is
built through the daily work of our employees
and the way it is performed. I[dentity is also
built in all contact with the outside world,
from a simple phone call to signage of offices,
advertising in the media, and other marketing
and communications efforts.

Mission Alliance Brand Identity Manual is
designed to reflect our quality requirements
in what we do. While at the same time

clarifying our overall image in a tough market.

In all marketing and communications, it is
iImportant that the Mission Alliance brand is
clear, strong and recognizable.

Thereby we may strengthen Mission Alliance
as a brand and increase our competitiveness.
The basic elements of Mission Alliance’s visual
identity are logo, colors, and typography. A
strong visual identity is created not by these
individual elements alone, but by a conscious
and competent combination of these,
together with high-quality images.

Mission Alliance’s visual identity is an
important resource, which must be respected
and maintained. This Brand Identity Manual

Is a key tool in this context. In cases where
the manual does not have a comprehensive
answer to a relevant application, contact the
marketing department at Mission Alliance HQ
in Norway. Please see available original files
and templates on every page of the manual.

< Mission Alliance
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Mission

Alliance Brand Identity Manual Branding Platform

Purpose
We fight poverty
We promote justice
We share faith

\Vision
On earth like in heaven

ALLIED AGAINST

INJUSTICE

Mission
Fostering dignity in an unjust world

Values

Present

Competent
Skilled
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Mission Alliance’s logo consists of

a name in combination with a specially

drawn fish symbol.

The fish is a symbol that has been used

Basic elements

by Christians from the first Christian era.
For several reasons, this was perhaps the

most important symbol among the first

Christians.

The letters of the Greek word for fish

«IXOYZ» is an acronym for «Incoili¢ XpLotag,

Oe0l Oig, wtrp» (lesous Khristos, Theou
hyios, soter) meaning «Jesus Christ, Son

of God, Savior». The symbol became a
creed.

Mission Alliance is a diaconal missionary

organization, and diaconia is the

Christian gospel in action. We use the fish

in the logo as our creed.

The letters and symbol are in a fixed

relationship with each other and should
under no circumstances be adjusted or

moved! When scaling, the proportions
should be preserved.

The logo should always be reproduced in
Mission Alliance green- (see Color palette

p. 14) - or 100% black. The logo can
also be reproduced in white against a

dark background, where this is natural

(photo, color surfaces, screen-based
presentations, etc.).

Updated on 26.03.2020

Logo

Symbol Name

| .
& Mission Alliance

Logo
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Logo construction and optical adjustment.

Updated on 26.03.2020

Geometric basis

| Geometric basis

[] Adjusted shape
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Mission Alliances logo is available in three Lodo 1
varieties, each adapted to different use. 9
All logos are available in MA Green, white
and black, both for digital (bitmap)and

ohysical use (vector). &/ Mission Alliance & Mission Alliance & Mission Alliance

For the most part, logo version 1 should
be used. In cases where logo 1 becomes
too wide, version 2 or 3 may be used.

NB! Ensure good readability - in cases
where the logo becomes very small, for
example in social media profile pictures,
one can use only the symbol. This must be

clarified with the marketing department. d d d
| | |

Do not stretch or ungroup the logo. Mission Alliance Mission Alliance Mission Alliance
The logo will mainly be reproduced

in MA Green on a white background.

If the background is an image, color
flat, or material, the color variant that
provides the best contrast against the
background should be selected.

Logo 2

Logo 3

In case of doubt, see examples in this

Brand Identity Manual or contact your
supervisor. d‘ d‘ O\

Mission Alliance Mission Alliance Mission Alliance

Symbol

Updated on 26.03.2020
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Mission Alliance logo is available in four
language versions:

« Norwegian, labelled NOR

- English, marked ENG

- Spanish, branded ESP

« Portuguese, marked POR

Oppdatert 07.10.2021

Basics Language Versions

Norwegian (NOR)

< Misjonsalliansen

English (ENG)

& Mission Alliance

Spanish (ESP)
</ Mision Alianza

Portuguese (POR)

< Missao Alianca

Vector files (Vector):

MAlogo 1 ENG black.pdf

MA logo 1 ENG black.svg
MAlogo 1 ENG CMYK.pdf
MAlogo 1 ENG Pantone7481.pdf
MA logo 1 ENG white.pdf
MAlogo 1 ENG white.svg

MA logo 1 ENG.svg

MA logo 1 ESP blanco.pdf

MA logo 1 ESP blanco.svg

MA logo 1 ESP CMYK.pdf

MA logo 1 ESP negro.pdf
MAlogo 1 ESP negro.svg

MA logo 1 ESP Pantone7481.pdf
MA logo 1 ESP.svg

MA logo 1 NOR CMYK.pdf

MA logo 1 NOR hvit.pdf

MA logo 1 NOR hvit.svg

MAlogo 1 NOR Pantone7481.pdf
MA logo 1 NOR sort.pdf

MAlogo 1 NOR sort.svg

MAlogo 1 NOR.svg

MA logo 1 POR branco.pdf
MAlogo 1 POR branco.svg
MAlogo 1 POR CMYK.pdf

MA logo 1 POR Pantone7481.pdf
MA logo 1 POR preto.pdf

MA logo 1 POR preto.svg

MA logo 1 POR.svg

MA logo 2 ENG black.pdf

MA logo 2 ENG black.svg

MA logo 2 ENG CMYK.pdf

MA logo 2 ENG Pantone7481.pdf
MA logo 2 ENG white.pdf

MA logo 2 ENG white.svg
MAlogo 2 ENG.svg

MA logo 2 ESP blanco.pdf

MA logo 2 ESP blanco.svg

MA logo 2 ESP CMYK.pdf

MA logo 2 ESP negro.pdf
MAlogo 2 ESP negro.svg

MA logo 2 ESP Pantone7481.pdf
MA logo 2 ESP.svg

MA logo 2 NOR CMYK.pdf

MA logo 2 NOR hvit.pdf

MA logo 2 NOR hvit.svg

MAlogo 2 NOR Pantone7481.pdf
MA logo 2 NOR sort.pdf

MA logo 2 NOR sort.svg

MA logo 2 NOR.svg

MA logo 2 POR branco.pdf

MA logo 2 POR branco.svg

MA logo 2 POR CMYK.pdf

MA logo 2 POR Pantone 7481.pdf
MA logo 2 POR preto.pdf

MA logo 2 POR preto.svg

MA logo 2 POR.svg

MA logo 3 ENG black.pdf

MA logo 3 ENG black.svg

MA logo 3 ENG CMYK.pdf

MA logo 3 ENG Pantone7481.pdf
MA logo 3 ENG white.pdf

MA logo 3 ENG white.svg

MA logo 3 ENG.svg

MA logo 3 ESP blanco.pdf

MA logo 3 ESP blanco.svg

MA logo 3 ESP CMYK.pdf

MA logo 3 ESP negro.pdf

MA logo 3 ESP negro.svg

MA logo 3 ESP Pantone7481.pdf
MA logo 3 ESP.svg

MA logo 3 NOR CMYK.pdf

MA logo 3 NOR hvit.pdf

MAlogo 3 NOR hvit.svg

MA logo 3 NOR Pantone7481.pdf
MA logo 3 NOR sort.pdf

MA logo 3 NOR sort.svg

MA logo 3 NOR.svg

MA logo 3 POR branco.pdf

MA logo 3 POR branco.svg

MA logo 3 POR CMYK.pdf

MA logo 3 POR Pantone7481.pdf
MA logo 3 POR preto.pdf

MA logo 3 POR preto.svg

MA logo 3 POR.svg

MA symbol black.pdf

MA symbol black.svg

MA symbol CMYK.pdf

MA symbol white.pdf

MA symbol Pantone7481.pdf
MA symbol white.svg

MA symbol.svg

Raster files (Bitmap):
MAlogo 1 ENG black.png
MA logo 1 ENG white.png
MAlogo 1 ENG.png

MA logo 1 ESP blanco.png
MA logo 1 ESP negro.png
MAlogo 1 ESP.png

MA logo 1 NOR hvit.png
MA logo 1 NOR sort.png
MAlogo 1 NOR.png

MA logo 1 POR branco.png
MA logo 1 POR preto.png
MAlogo 1 POR.png

MA logo 2 ENG black.png
MA logo 2 ENG white.png
MAlogo 2 ENG.png

MA logo 2 ESP blanco.png
MA logo 2 ESP negro.png
MA logo 2 ESP.png

MA logo 2 NOR hvit.png
MAlogo 2 NOR sort.png
MAlogo 2 NOR.png

MA logo 2 POR branco.png
MA logo 2 POR preto.png
MA logo 2 POR.png

MA logo 3 ENG black.png
MA logo 3 ENG white.png
MA logo 3 ENG.png

MA logo 3 ESP blanco.png
MA logo 3 ESP negro.png
MA logo 3 ESP.png

MA logo 3 NOR hvit.png
MA logo 3 NOR sort.png
MA logo 3 NOR.png

MA logo 3 POR branco.png
MA logo 3 POR preto.png
MA logo 3 POR.png

MA symbol black.png

MA symbol white.png

MA symbol.png
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The slogan of the Mission Alliance is

Slogan

derived from the vision, telling the world
why we are doing what we are doing and
that our work is not fully laid out until our

vision is reached.

The slogan is a paraphrase of prayer
«Let thy will be done on earth as in
heaven> from the Lord’s Prayer, with
a less formal wording.

The slogan should be reproduced in the

profile font Stratos, unless it is part of
a running text.

See examples of further use in this
document.

Updated on 26.03.2020

On earth as in heaven
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The main color in the color palette of
ours is MA Green. In the liturgy symbolizes
green growth and viability. MA Green is
also our logo color.

To create a bright and clean expression
in our visual communication, we mainly
recommend white as a background color.

As support colors, we have MA Purple and
MA Red, as well as white and black. These
should not replace the main color, but
should be used where there is a need for
highlighting messages or toning surfaces.

All profile colors can be used as a starting
point for pastels. These can, for example,
be used as a background for black text
on secondary surfaces such as rollups
and posters with text messages, without
images. See examples under Rollups

and Posters.

Use the color palette with discretion and
avoid using other colors instead of these.
Contact the marketing department with
your questions.

*NB! Our CMYK blend is slightly aligned
with pantone’s official recipe to give the
colour more impact in process pressure.

Updated on 26.03.2020

Profile Colors

MA Green

Growth and Vitality

Pantone 7481
Foil 3M 80-1583

NCS s-1070-g10y

MA Purple

Preparation, penance, and grief

Pantone 266

MA Red

CMYK*

93,0,98,0

76,90,0,0

The spirit, the church, blood, fire and martyrdom

Pantone 032

Black

Pantone Black

0,86,63,0

0,0,0,100

RGB

0,183, 79

117,59,189

232,59,73

60%

RGB
102,212,249

RGB
241,137,146

40%

RGB

153,226, 185

RGB
200,177,229

RGB
246,177,182

20%

RGB

204,241,220

RGB
227,216,242

RGB
250, 216,219

RGB
204,204,204

10%

RGB

229,248,237

RGB
241,235,248

RGB
253,235,236

RGB
230, 230, 230
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A uniform expression in written
communication helps create a holistic
visual profile for the Mission Alliance.

Our profile font is Stratos, designed by
Yoann Minet and published by Production
Type in 2016. Stratos is a modern and
unconventional writing family, with a
friendly tone and great opportunities for
savvy users. The font can be used in both
headings and running text.

We recommend reading about Stratos:
https://type.today/en/journal/new-
typeface-stratos

See examples of use in this manual.
Stratos shall be used when designing
market and communication materials.
Substitute fonts should not be used in
graphic production.

Fonts are intellectual property, and all
commercial use is licensed. For questions
regarding license and use, contact the
marketing department.

Stratos is purchased here: https://www.
productiontype.com/family/stratos

For font use in digital office templates,
see the next page.

Updated on 26.03.2020

Stratos Ihin 123406 (890&77
Stratos extralight

Stratos Light

Stratos Semilight

Stratos Regular

Stratos Medium

Stratos SemiBold

Stratos Bold

Stratos ExtraBold

Stratos Black

IRATOS THIN 123406 7890G"7
ITRATOS EXTRALIGHT

TRATOS LIGHT
STRATOS SEMILIGHT
STRATOS REGULAR
STRATOS MEDIUM
STRATOS SEMIBOLD
STRATOS BOLD
STRATOS EXTRABOLD
STRATOS BLACK

o OO OO

Stratos Thin ltalic 123456 /89057
Stratos txtralight ltalic

Stratos Light ltalic

Stratos Semilight Italic

Stratos Regular Italic

Stratos Medium Italic

Stratos SemiBold Italic

Stratos Bold Italic

Stratos ExtraBold Italic

Stratos Black Italic

SIRATOS THIN TALIL 123456 /890&7
SIRATOS EXTRALIGHT ITALIC

STRATOS LIGHT ITALIG

STRATOS SEMILIGHT ITALIG

STRATOS REGULAR ITALIC

STRATOS MEDIUM ITALIC

STRATOS SEMIBOLD ITALIC

STRATOS BOLD ITALIG

STRATOS EXTRABOLD ITALIC

STRATOS BLACK ITALIC
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In all correspondence of a mercantile and
administrative nature, the profile font

is not required. In these cases, we have
chosen the replacement font Arial, from
the standard selection of both Microsoft
Windows and Apple macO0S.

Updated on 26.03.2020

Font for Office Use

Arial Regular
Arial Italic

Arial Bold

Arial Bold Italic



Imagery
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Mission Alliance continuously
invests in images to help us
communicate our work and
activities to the outside world.
In our graphic profile, we use
high-quality images, and our
photo archives are updated
regularly.

NB! Mission Alliance’s graphic

profile is very simple, and images
thus become a very clear part of

the visual

message we're conveying.

For this reason, it is very
important that we avoid using
poor quality photos in our
marketing materials.

Contact the marketing

department to access our photo

archives.

Photo Guidelines:

« We shall be present and “up
close”. Portraits and video are
therefore an important part of
our communication.

- It should be perceived as
real. This means that we need
more than organized photo-
ops and portraits looking into
the camera, even though that
also has its role. Ask to follow
the subject in real situations
and take pictures/video along
the way.

- We're going to convey reality
the way it is. That includes the
problems people have, what
prevents them from achieving
their goals, that we don't
reinforce false stereotypes
and that we also communicate

Updated on 26.03.2020

Image use

people’s ability to do things
themselves.

«When we convey reality, we
are to safeguard the dignity of
people. Don’t take photos that
you think the person wouldn’t
like to see in print.

- Expressions must match the
situation - if the situation is
desperate and depressing,
avoid smiles.

« Blurred background allows
the person(s) to appear
clearly, or you can create a
contrast between person and
background (dark background
with well-lit person in
foreground).

- Spend time finding exciting
compositions and angles.

- In most cases we will ask for
consent when photographing,
orally or in writing. When it
comes to pictures of children,
we seek pictures with at least
three children in the frame.
By consent we may use

pictures with one person when
needed to tell a story. We avoid

publishing pictures of naked
and dirty people, and pictures
in degrading situations.

-Images of persons who are of
current and public interest, or

who attend public events, may
be reproduced without consent.

See examples of possible images

on this page.

Campaign images, fundraising

Campaign images, project images
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In cases where the images allow, and/ Example on text and logo on top colorized picture.
or the images are not of optimal quality,

a green layer of colour may be used. In
PhotoShop, this is done by embedding the
profile color in a layer above the image,
and using Multiply to colorize the image.
This opens up, for example, to use images
as the background for text.

NB! Ensure good contrast and readability,
and avoid covering important parts

of images, such as faces, with text

and graphics.

On earth as in heaven

< Misjonsalliansen

Updated on 26.03.2020
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Letter Template for Word

Microsoft Word® letter template.
Template Contains different design
for front and following cider.

Updated on 26.03.2020

Digital Templates

First Page

Subsequent Pages

[ ] [ ] L d
</ Misjonsalliansen  svensruns gate 8,0165 0sio, Norway

Fornavn Etternavn
Organisasjon
Postadresse
Postnummer Sted

Oslo, 20.2.2020

Overskrift

Ipid quuntiat pliciusam volore cus dolorumendia duciis sitatqui nat ut alitis quam am,
audae iundeliam fugiam quis et reperum ut ut accum nis endaeca turiaec turibus, nonse-
quam autaspe rcipsam nonemodi repta is nobiti que molor sit estia sum que volor rem eos
simint qui dis event di adi aligent, quuntias alis et aliquam dolorit rehentur?

Mellomtittel

At estempo ritium eici utem remperferum vel ius is saesten tionse ex escima audi reptur,
as dolupta nis doles mo veraepe lestium hillores sequos nonsecercil eatque doloreictem
imus saped mi, omnimagnis vent is estiaeror sinimusam quae plignam, officias exeritati
sequam vit quatis rerum exeritas derum is dolende digenim inciendunt ad et unt optissim
quatem reprorae volo volupta di volo moloreiciis moditati ditiatis etur, sam, tectatatium
sus.

Eperro quia debis ut fuga. Ute vollabo. Ta vendam is molorio. Arciist, sequiat fugitiunt ea
comnit quaspero et dollia sam, voluptas moluptaquam santoresto tem as id que voloreh

endit, optaqui ullant et iuntibus ex eum ut faccabo reritatur modipsani consed eum quati-
bus et earchillaut facid quas alita velest omnietur sum, ut moluptatecto officipsapit abori-
tiusa andae sitaereicit rem. Dignimus idero molor as moles es veliqua mendus, occusae
vendi debis nim eostincil eatquiatur adios voluptae conempos eatur aut esequunt.

Nam quo dentio quasincia volorit, omnihil essi offictus aut.

Vennlig hilsen,
Avsenders Navn

Stilling
avsenders.navn@misjonsalliansen.no

Footertekst 1

<

At estempo ritium eici utem remperferum vel ius is saesten tionse ex escima audi reptur,
as dolupta nis doles mo veraepe lestium hillores sequos nonsecercil eatque doloreictem
imus saped mi, omnimagnis vent is estiaeror sinimusam quae plignam, officias exeritati
sequam vit quatis rerum exeritas derum is dolende digenim inciendunt ad et unt optissim
quatem reprorae volo volupta di volo moloreiciis moditati ditiatis etur, sam, tectatatium
sus.

Mellomtittel

At estempo ritium eici utem remperferum’ vel ius is saesten tionse ex escima audi reptur,
as dolupta nis doles mo veraepe lestium hillores sequos nonsecercil eatque doloreictem
imus saped mi, omnimagnis vent is estiaeror sinimusam quae plignam, officias exeritati
sequam vit quatis rerum exeritas derum is dolende digenim inciendunt ad et unt optissim
quatem reprorae volo volupta di volo moloreiciis moditati ditiatis etur, sam, tectatatium
sus.

Tabell 1

Tabelloverskrift

Tabellskrift

Tabellskrift

Tabellskrift

Punktliste

» Eperro quia debis ut fuga. Ute vollabo. Arciist, sequiat fugitiunt ea comnit quaspero et
dollia sam, voluptas moluptaquam santoresto

» Eperro quia debis ut fuga. Ute vollabo.

* Punktliste niva 2

* Punktliste niva 2

Nummerert liste

1. Eperro quia debis ut fuga. Ute vollabo. Arciist, sequiat fugitiunt ea comnit quaspero
et dollia sam, voluptas moluptaquam santoresto

2. Eperro quia debis ut fuga. Ute vollabo.

1 Formatering av fotnoter

Footertekst

Template document:

MA_brevmal.docx
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Important: Keep it simple, with litte
content on each slide. Feel free to break
up your presentation with different types
of slides, and avoid using many image on
one slide.

The template contains title slide, text slides,
theme slides, and slides for combination of
text and image, with both white and green
background.

</ Misjonsalliansen

Pajorda som i himmelen

Pajorda som i himmelen < Misjonsalliansen Pajorda som i himmelen

Pause-slide Pause-slide

S, Misjonsalliansen < Misjonsalliansen

&

[
4
Lorem ipsum dolor sit amet, J 4
consectetuer adipiscing elit, sed F
diam nonummy nibh euismod J
tincidunt ut laoreet dolore magna ¥
aliquam erat volutpat. Ut wisi enim ad i ’ e ot ot laoroat
minim veniam, quis nostrud exerci dolore magna aliquam
tation ullamcorper suscipit lobortis eratvolutpat.

nisl ut aliquip ex ea commodo

consequat. Duis autem vel eum iriure .; . "

dolor in hendrerit in vulputate velit \ =3 -

esse molestie i .
-

e )
o o

Bildetekst ipsum dolor
sit amet, consectetuer

adipiscing elit, sed diam
nonummy nibh euismod

Y, Misjonsalliansen Pa jorda som  himmelen

Oppdatert 07.10.2021

+Lorem ipsum dolor sit amet, consectetuer
adipiscing elit
+Sed diam nonummy nibh euismod tincidunt

Presentasjonstittel - Ut laoreet dolore magna aliquam erat volutpat

Foredragsholder
Sted, dato

Overskrift lorem ipsum

Lorem ipsum dolor sit « Ut wisi enim ad minim veniam, quis nostrud

exerci tation ullamcorper suscipit lobortis
« Nisl ut aliquip ex ea commodo consequat

+Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat

Overskrift lorem ipsum Lorem ipsum dolor sit

«Lorem ipsum dolor sit amet,
consectetuer adipiscing elit

«Sed diam nonummy nibh euismod
tincidunt

« Ut laoreet dolore magna aliquam
erat volutpat

« Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper
suscipit lobortis

Overskrift lorem ipsum
Lorem ipsum dolor sit

Overskrift
Tabelltekst

«Nisl ut aliquip ex ea commodo

consequat

+Duis autem vel eum iriure dolor in

hendrerit in vulputate velit esse
molestie consequat

«Sed diam nonummy nibh euismod

tincidunt

«Sed diam nonummy nibh euismod

tincidunt

< Misjonsalliansen

Overskrift Overskrift Overskrift

Mal for tabell

Pause-slide

& Misjonsalliansen

< Misjonsalliansen

<, Misjonsalliansen <, Misjonsalliansen

Pajorda som himmelen

< Misjonsalliansen

Presentasjonstittel
Foredragsholder
Sted, dato

Overskrift lorem ipsum
Lorem ipsum dolor sit

Pajorda som i himmolen

% isjonsalliansen

., Misjonsalliansen

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit
esse molestie

P jorda som  himmelen

«Lorem ipsum dolor sit amet, consectetuer
adipiscing elit

+Sed diam nonummy nibh euismod tincidunt

« Ut laoreet dolore magna aliquam erat volutpat

Overskrift lorem ipsum
Lorem ipsum dolor sit

« Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis

«Nisl ut aliquip ex ea commodo consequat

+Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat

Péjorda som  himmelen

<, Misjonsalliansen

Tabelltekst

Mal for tabell

Pajorda som  himmolon

< isjonsalliansen

Template document:

MA presentasjon NOR.potx

Bildetekst ipsum dolor
sit amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismod
tincidunt ut laoreet
dolore magna aliquam
erat volutpat.

Pajorda som i himmelen

<, Misjonsalliansen

Pause-slide

<, Misjonsalliansen

Overskrift lorem ipsum Lorem ipsum dolor sit

«Lorem ipsum dolor sit amet,
consectetuer adipiscing elit

+Sed diam nonummy nibh euismod
tincidunt

« Ut laoreet dolore magna aliquam
erat volutpat

« Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper
suscipit lobortis

« Nisl ut aliquip ex ea commodo
consequat
«Duis autem vel eum iriure dolor in

hendrerit in vulputate velit esse
molestie consequat

«Sed diam nonummy nibh euismod
tincidunt

+Sed diam nonummy nibh euismod
tincidunt

Y, Misjonsalliansen
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Emails are signed as shown here. The text is
Arial, size 10pt, in color RGB 51, 51, 51.

The logo is added after the phone number.
Enter a blank line before the logo.

The signature is shown in 200 % size.

Contact your IT administrator for help
entering your e-mail signature.

Updated on 26.03.2020

E-mail Signature

First + last name
Job Title/Title
Tel. (+47) 912 34 567

&/ Mission Alliance

Mission Alliance
P.O. Box 6863 St. Olavsplass

0130 Oslo
Norway



Templates for print
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MA_visittkort.indd

Business cards with two-sided printing Front Back
and international text formatting on the
front page. The slogan on the back can
Translates if necessary.

Kjetil Abrahamsen
Format (W x H): 85 x 95 mm Leder giverrekruttering
Paper: White, uncoated offset carton, Donor Recruitment Manager
approx. 250 g (+47) 901 82 227

Colors, digital printing: 4 + 4 CMYK

(The card is shown here in double size)
If the position titles are too long to
stand on the same line with a forward
slash between, the English job title is
placed on the line below the Norwegian,
without slash

ka@misjonsalliansen.no

Pa jorda som i himmelen

<&/ Misjonsalliansen

Updated on 26.03.2020 d‘
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Mission Alliance uses two different
envelope formats: C5 and C4.

Manufacturer: Lyche (lyche.no)/
Bongs, type Mailman

Updated on 26.03.2020

Office Templates for Print Envelopes

C5 High speed v1 with address on the front

[ ] [ ] Ed
&/ Misjonsalliansen  s.en bruns gate 5,016 osio, Norway

Alternative: With address on flap

Misjonsalliansen, Sven Bruns gate 9, 0166 Oslo, Norway

C4 HS with front address

» L ] -
€O Misjonsalliansen  sven sruns gate 9,016 0slo, Norway

Alternative: With address on flap

Sven Bruns gate 9, 0166 Oslo, Norway



Printed materials

ddddddddddd w2000 < Mission Alliance
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Painter for Posters i A3 format.
Editable in Adobe InDesign.

When adapting to other formats,
contact your profile manager.

Updated on 26.03.2020

Posters

</ Misjonsalliansen

> Vitror at det er en iboende kraft hos
Pa Jorda som mennesker til & ville det gode, lofte
hverandre opp fra det som holder

i himmelen? oss nede.

Noen ganger klarer vi det selv, andre
ganger ma vi ha hjelp til det.

Bli var alliert i kampen mot urettferdighet. d Misjonsalliansen

<, Misjonsalliansen

Verden ble skapt
med nok til alle.

Men noen fa
har tatt alt.

Bli var alliert i kampen
mot urettferdighet.

Originals

MA plakat A3.indd
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Brochure template in A5 format

Printing Materials Brochure A5

</ Misjonsalliansen

A veere barn pa
landsbygdai Liberia

Overskrift

Es dolorio tem alibus erundustiunt fugite
natiscium esti officto consequo odiciet
atet, que num, culpa di doluptas cus pres-
sin cuptatus essequi beat.

Solo tem aute et ea ius rest prero comnis eum eos quam
este non et hicieniatem rerit quaerumqui am quiae vol-
lab inciis volupta ecescipsam, evenihit, sitatet est, corei-
ci usanihil ipsus ea volorestet, volenda pore doluptis
arunt endis dollaborest volor accusapiet earibus citiati-
um eat recum expeliqui ut andandi gendae dollati temo-
lup taestotaqui consequ atemqua tatur? Nequia etum
arum faceaqui cus.

Hitist latae nos eatur? Reperum nullor autet inimus, sit
poribus in est, seriamus di velitiisque aut omni is ant aut
a corum acea solesto que non num reprati cus enihili
eum ab ilibus doluptatem quia dolupta tioritium ent veli-
tiatur alit, tem aut aut oditio millore mporerr ovidit, simil
inim nos accum es dollign itassim usaest et dolecullist
rerios earuntion pe laut exces niscien daectatemqui
odiorpore eum reratur mossim qui doluptatem.

Equunt alitium et elicium faceped ut as etur, niene laboreperae voloruptis dolorep udiciis et ut as
andi cuptature nonsenduci doluptatur? Doluptatiae cus elitate mporeri cum vitat ame alit velenim
aximinctae vel moluptae dernam harciis doluptium velecullo iunt, ad qui aut et ut explictat.

Nam explit, quam eaquas nobis necesequia quam eos
volore site con pa quam quatur, que mo eos aut que re,
quidit volut aut oditate mporecuptas voloreseque volum
et quo od mi, qui commolorepe as delit eaquis ipiciet aut
laccab ipienda epudipsam con everibus, ut fugit faciis
uta quodici digendu cienimin eos aut poraect emporion
nos con poris as aut eaquuntibus dolent renet molum
resciet quo tem ut quidebis des et ant dolor audam.

Updated on 26.03.2020

Fullmakt

Solo tem aute et ea ius rest prero comnis eum eos quam
este non et hicieniatem rerit quaerumqui am quiae vol-
lab inciis volupta ecescipsam, evenihit.

Navn

Adresse

Postnr. Sted

Telefon

E-post

Signatur

Dato Sted

& Misjonsalliansen

Misjonsalliansen, Sven Bruns gate 9, 0166 Oslo, Norway

Originaler

MA brosjyre A5.indd



Ad templates
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Digital advertisers for online newspapers,
based on a campaign film. The content is
adapted to the context, in this Case vl.no,
there Optimal length on one Animated
advertisement are About. 10 Seconds.
The goal of the ad is for the reader to
clicks and is sent to the landing page

for Campaign.

Updated on 26.03.2020

Landscape format

Mary hadde tvillinger.
Urent drikkevann
tok livet av den ene.

Bli var alliert
i kampen mot
urettferdighet.

<O Misjonsalliansen

Bli var alliert
i kampen mot
urettferdighet.

<O Misjonsallianson

Bli alliert i kampen
mot urettferdighet.

Bli var alliert
i kampen mot
urettferdighet.

<O/ Misjonsalliansen

Same ad in portrait format

Bli var alliert
i kampen mot
urettferdighet.

< Misjonsallianson

Original

Digitalannonser.indd
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Example of Full-page newspaper ad,
divided into two consecutive right-hand
pages in e.g. Our Country.

Updated on 26.03.2020

Ad Templates Print Ad

First page

Second page, alternative 1

Originals

MA modul 55 Vart Land.indd

Other side, alternative 2

Pa jorda som i himmelen?

< Misjonsalliansen

Bli var alliert i kampen mot urettferdighet.

pa misjonsalliansen.no

< Misjonsalliansen

Bli var alliert i kampen mot urettferdighet.

Gi en gave pa misjonsalliansen.no

< Misjonsalliansen




Meeting an audience

Updated on 26.03.2020 d‘ MiSSion Allia nce
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Painter for roll-ups in dimension
850 x 2150 mm. Editable in Adobe
InDesign.

When adapting to other formats, contact
your profile manager.

Pa jorda
som
i himmelen

L=

Misjonsalliansen

Updated on 26.03.2020

& Misjonsalliansen

Menigheten var

er alliert i kampen
mot urettferdighet
i Liberia

»

i

Pa jorda som i himmelen

*

Misjonsalliansen

Bli var alliert i kampen
mot urettferdighet.

Gi en gave

pa misjonsalliansen.no

Originals

MA rollup.indd



Signage and marking
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Head office signage (sketch)

Tl - . s . = e T = = ——— ' . - 3
— ] — = 5 I B ] - - = " —— ] — — T — i ~ . l =
o - =T " '.:.‘ - o - . ) g e K - _"-“--. 'I T _IJ T g ¥ r v i FY CS " T \. il 1 - = " iy L ! = - “. < -cL-:' .
= = I.T-‘ -- = = - | -: 2 '-- = = = I-V E- N”’T-‘l -B- .Rh u s -:.. : A . = : . 1 -.-d: ‘ :
e e - » - I e, o, . A— = " .. 3 o e : e = - -
ey = e e a = = N ~ L s M i T = =t d e . — : ] e = e - : |
- =3 - - E = -t 4 - = - o — - . e L - C “s
- = - - - i - - - % - . el - e - i~ -
3 - - e - = r 2 - g - e

Velkommen til
Migjonzalliansan

Kontortid:
Hverdager 9-16

Updated on 26.03.2020
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Country offices must take into account
local customs and legislation in the
signage of their offices. We recommend
keeping signage as simple as possible,
preferably the offices should be labeled
with the Mission Alliance logo in the most
appropriate language version.

For the most part, logo version 1 should
be used. In cases where logo 1 becomes
too wide, version 2 or 3 may be used.

Make sure there is plenty of space
around the logo, as shown here.

Information such as opening hours,
telephone numbers etc. can be
advantageously placed at eye level on
the front door, possibly together with the
sign on the wall/fence facing the street.

Final workmanship, material use and
colour should be quality assured

against the individual situation. In case
of doubt, see examples in this Brand
Identity Manual or contact the marketing
department.

Updated on 26.03.2020

Signs and Labelling Country Office Signage

Example of fagade signage and front door

Fagade Sign/Gesims

Alternative locations of signs

</, Misjonsalliansen

& Misjonsalliansen
Welcome to
Mission Alliance Philippines

Office hours:
Weekdays 9 am-4 pm

Tel. (042) 704-0030
www.nma.org.ph

Signs on wall

</ Misjonsalliansen

Fence/Gate/Wall Sign

&/ Misjonsalliansen

Office hours: Weekdays 9 am-4 pm Tel. (042) 704-0030 www.nma.org.ph
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The cars of Mission Alliance shall be
marked according to these principles.
Only the logo is to be used. On light
colored cars, the logo should be
reproduced in MA green, on dark colored
cars in white. Color is MA-green.

The design is adapted if necessary
according to each type of car if
necessary - this is clarified with the
profile manager.

Updated on 26.03.2020

Signs and Labelling Cars

Toyota Landcruiser, vinyl foil

(2

& Mission Alliance

®

=

|

0

& Mission Alliance

\

N T C
T

s|on Alliance

O' I\Illssmn I-\Illance

Toyota Landcruiser, magnetic sign

Originals

Toyota Landcruiser.ai



40 Mission Alliance Brand Identity Manual Signage and Labelling Clothing Pique-Shirt

The logo and symbol are used on clothing Pique-shirt
in the colour that provides the best
contrast.

On light clothing, the logo should be

reproduced in dark color, and vice versa. )
Pique shirts are marked with symbol only, o
or logo version 3. /

-

Provider: Chosen
New providers must be approved by the
marketing department.

16 cm

Mission Alliance country offices may

=

. . (Y .
order materials on their own accord, Missio Alianga Misséo Alianga

using this as a guide. Please send

sketches or pictures of local designs and

materials to the marketing department ﬁ\
at HQ in Norway for our information '
and inspiration.

|
Bcm 6cm ‘

Updated on 26.03.2020
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Mission Alliance Brand Identity Manual Signs and Labelling Clothing T-shirt

T-shirts are marked with a symbol on the
chest and logo version 1 on the right
sleeve.

Supplier: Trimtex
New providers must be approved by the
marketing department.

Mission Alliance country offices may
order materials on their own accord,
using this as a guide. Please send
sketches or pictures of local designs and
materials to the marketing department
at HQ in Norway for our information

and inspiration.

Updated on 26.03.2020

Run T-shirt

Alliert mot
urettferdighet




Various

Updated on 26.03.2020 d‘ MiSSion Allia nce
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The URL misjonsalliansen.no is our

Miscellaneous Website

website. Our website is responsive that is,
layout adapts to various paltforms, such

as smartphones, tablets and PC.

Updated on 26.03.2020

15:18 all T ®m )

Gi en gave

< Misjonsalliansen Vartarbeid  Bli alliert + Magasin Omoss+ Q 8 EN

Maria hadde
tvillinger.
Urent drikke-
vann tok livet
av den ene.

Vil du bli var alliert
og veere med a ....

\l/ Pil: ankerpunkt til skjema under

www.misjonsalliansen.no
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There is no newsletter in use currently,
but it can potentially look like this.
Remember to keep your message short
and simple, with clear «call to action».

Contact the marketing department

for assistance if your plan to release a
newsletter.

Updated on 26.03.2020

From: Mission Alliance
To: Recipient
Subject: Become our ally

</, Misjonsalliansen

TRttt

Pa jorda som i himmelen?

Vitror at det er en iboende kraft hos
mennesker til & ville det gode, lafte hverandre
opp fra det som holder oss nede.

Noen ganger klarer vi det selv, andre ganger
ma vi ha hjelp til det.

Bli var alliert i kampen mot urettferdighet.

Gi en gave
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Mission Alliance’s work is well
communicated through film. When
producing films for the Mission Alliance,
subtitle and logo placement templates
should be followed.

There are also text poster, editable styles
in InDesign.

* Technical specifications for subtitles

and symbols on films are based on
resolution 1920x1080 px.

Updated on 26.03.2020

Movie with selection and captions

30
-

Closed Captions, White 62pt. Stratos medium, with black 1 px. outside stroke*

| Bx0028

Bx 0,025

Movie text posters

Mary hadde tvillinger.
Urent drikkevann
tok livet av den ene.

| Liberia mangler fortsatt
mer enn 60% rent vann.

Bli alliert i kampen
mot urettferdighet.

Bli alliert i kampen
mot urettferdighet.

< Misjonsalliansen

Originals

Tekstplakater.indd
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Button supplier: www.button.no
The Church City Mission Foundation
Vestfold

Mission Alliance country offices may
order materials on their own accord
using this as a guide. Please send
sketches or pictures of local design
materials to the marketing departm
at HQ in Norway for our information
and inspiration.

Updated on 26.03.2020

Misc Buttons

Button

Originals

Button @ 75 mm + 7 mm utf.pdf
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Bitmap
See Bitmap.

CMYK (Cyan, Magenta,Yellow, blacK)

Four pigment-based base colors are
mixed to reproduce a wide range of
colors. Used in both digital print and
offset printing. CMYK blends do not
achieve the same color intensity as RGB
and Pantone colors. Parts of the RGB
and Pantone color spectrum cannot be
reproduced correctly in CMYK.

Encapsulated PostScript (EPS)

EPS files, for example, contain logos

and graphics that have been created in
illustration and layout programs such

as Adobe lllustrator and InDesign. EPS

can contain vector and bitmaps (images
consisting of pixels instead of vectors).
The advantage of vectors is that they can
be enlarged without deteriorating quality.

Graphics Interchange Format (GIF)

GIF is a low-quality compressed image
format (lossy), custom on-screen
display. GIF supports animation. For
images are recommended to use the
PNG format instead.

HTML/Hex

HTML color codes are hexadecimal
triplets that represent red, green, and
blue (#RRGGBB) colors. For example, the
color code of the color red #FF0000:

259 red, 0 is green, and 0 is blue. These
color codes can be used to change the
color of the background, text, and other
objects on a web page.

Updated on 26.03.2020

Glossary

JPG (Joint Photographic Experts Group)
The most commonly used file type for
pictures and graphics. Compressed to
take small space. Quality depends on
how much it was compressed when
the file was created — in case of hard
compression, visual noise occurs in
the images.

Natural Color System (NCS)
Color system for painting.

Pantone

Simply put, these are ready-made
standard colors with their own code
(Pantonekode). The advantage of pure
(spot) colors is higher color intensity
than CMYK blends.

Portable Document Format (PDF)

PDFs can contain several types of
information. When generating a PDF, you
can customize the quality depending on
whether you are going to use it for on-
screen viewing or for printing. Anyone
who has installed adobe’s free Acrobat
Reader application can open the file.

Portable Network Graphics (PNG)

PNG is a bitmap format that supports
lossless data compression. PNG was
developed as a replacement for GIF.

Bitmap

Bitmaps consist of small square dots,
called pixels. If we enlarge a jpg image,
the pixels will appear. If a bitmap image

is scaled up too much, it will lose quality.
This is because bitmaps contain exactly
enough information to describe an image

up to one specific size. In English, the
word «bitmap» is used. The quality of an
image is determined by the total number
of pixels and the amount of information
in the every pixel. This is not the case with
vector graphics. Bitmaps are typically
saved as GIF, PNG, JPG, and TIFF files.

RAL (Reichs-Ausschuf3 fiir
Lieferbedingungen und Gitesicherung)
Color system for varnishes.

RGB (Red, Green, Blue)

Three light-based base colors blend on
screen to reproduce a wide range of
colors. RGB colors generally achieve a
higher color intensity than inks.

Tagged-Image File Format (TIFF)

TIFF is a high quality image format
custom print and print. The files are
not compressed, or LZW compressed
(compression without loss of quality).
Takes up more space than JPG.

Vector graphics

Vector graphics consist of lines and
curves defined by the mathematical
objects called vectors. You can freely
change, reduce/enlarge without lose
clarity and detail because they are
independent of resolution. This is used
for illustrations and symbols (logo) and
there is a need to present it media (mesh,
print) and in different sizes. The most
common program used to create vector
graphics is Adobe lllustrator. The file is
often saved in PDF, Al, and EPS formats.



On earth as in heaven
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